PARADIGM PLANNING








Name:__________________________________________ Date:________________________








Address:_____________________________________________________________________








Phone: (Home)____________________________ (Work)_____________________________








0.  What is your want? (basic or fundamental desire)_______________________________








____________________________________________________________________________








____________________________________________________________________________








1.  Area of Endeavor or subject:_________________________________________________








____________________________________________________________________________








2.  Name of Game:____________________________________________________________








____________________________________________________________________________








3.  Perceptions (What is needed or wanted):_______________________________________








____________________________________________________________________________








____________________________________________________________________________








____________________________________________________________________________








4.  Negative Perceptions (What is not needed or not wanted):________________________








____________________________________________________________________________








____________________________________________________________________________








5.  Dreams (Goals, Purposes, Intentions): ________________________________________








____________________________________________________________________________








____________________________________________________________________________








____________________________________________________________________________








____________________________________________________________________________








____________________________________________________________________________








6.  Optimum Vision(s): ________________________________________________________








____________________________________________________________________________








____________________________________________________________________________








____________________________________________________________________________








____________________________________________________________________________








7.  Model(s):_________________________________________________________________








____________________________________________________________________________








____________________________________________________________________________








____________________________________________________________________________








PLANS:





8.  Optimum Playing Field:_____________________________________________________








____________________________________________________________________________











9.  Optimum Position (as a player):______________________________________________








____________________________________________________________________________








____________________________________________________________________________








____________________________________________________________________________








10.  Purpose of Position: ______________________________________________________








____________________________________________________________________________








____________________________________________________________________________








____________________________________________________________________________








11.  Policies: _________________________________________________________________








____________________________________________________________________________








____________________________________________________________________________








____________________________________________________________________________








12.  Plans:___________________________________________________________________








____________________________________________________________________________








____________________________________________________________________________








____________________________________________________________________________








____________________________________________________________________________








____________________________________________________________________________








IMPLEMENTATION:








13.  Skills Possessed: __________________________________________________________








____________________________________________________________________________








____________________________________________________________________________








____________________________________________________________________________








____________________________________________________________________________








____________________________________________________________________________








14.  Skills Needed: ____________________________________________________________








____________________________________________________________________________








____________________________________________________________________________








____________________________________________________________________________








____________________________________________________________________________








15.  Areas of Subject Literacy:__________________________________________________








____________________________________________________________________________








____________________________________________________________________________








____________________________________________________________________________








16.  Areas of Subject Illiteracy: _________________________________________________








____________________________________________________________________________








____________________________________________________________________________








____________________________________________________________________________








____________________________________________________________________________








Repeat the above Implementation steps on each subject or skill needed or mastered.








____________________________________________________________________________








____________________________________________________________________________











17.  Plans to handle Subject Illiteracy:___________________________________________








____________________________________________________________________________








____________________________________________________________________________








____________________________________________________________________________








18.  Present state of life outcomes and their relationship to Optimum Vision (How your 








actual life is): ________________________________________________________________








____________________________________________________________________________








____________________________________________________________________________








____________________________________________________________________________








19.  What is the greatest difference between the Optimum Vision and actuality:________








____________________________________________________________________________








____________________________________________________________________________





20.  How to score your Outcomes and Results:_____________________________________








____________________________________________________________________________








____________________________________________________________________________








____________________________________________________________________________








21.  Worthwhile Exchangeable Products:_________________________________________








____________________________________________________________________________








____________________________________________________________________________








____________________________________________________________________________








____________________________________________________________________________








22.  Opponents to Perceptions:__________________________________________________








____________________________________________________________________________








____________________________________________________________________________








____________________________________________________________________________








23.  Supporters or Contributors to Perceptions:___________________________________








____________________________________________________________________________








____________________________________________________________________________








____________________________________________________________________________








24.  Opponents to Vision:______________________________________________________








____________________________________________________________________________








____________________________________________________________________________








____________________________________________________________________________








____________________________________________________________________________








25.  Supporters or Contributors to Vision:________________________________________








____________________________________________________________________________








____________________________________________________________________________








____________________________________________________________________________








____________________________________________________________________________








26.  Opponents to Plans:_______________________________________________________








____________________________________________________________________________








____________________________________________________________________________








____________________________________________________________________________








27.  Supporters or Contributors to Plans:_________________________________________








____________________________________________________________________________








____________________________________________________________________________








____________________________________________________________________________








28.  Opponents to Implementation: _____________________________________________








____________________________________________________________________________








____________________________________________________________________________








____________________________________________________________________________








29.  Supporters or Contributors to Implementation:________________________________








____________________________________________________________________________








____________________________________________________________________________








____________________________________________________________________________








30.  Opponents to Outcomes/Results: ____________________________________________








____________________________________________________________________________








____________________________________________________________________________








____________________________________________________________________________








____________________________________________________________________________








31.  Supporters or Contributors to Outcomes/Results:______________________________








____________________________________________________________________________








____________________________________________________________________________








____________________________________________________________________________








32.  Envisioned Starting Date: _______________Envisioned Completion Date:__________








33.  Your Clients' Playing Fields:________________________________________________








____________________________________________________________________________








____________________________________________________________________________








____________________________________________________________________________








____________________________________________________________________________








____________________________________________________________________________








34.  Your Clients' Spheres of Influence:__________________________________________








____________________________________________________________________________








____________________________________________________________________________








____________________________________________________________________________








____________________________________________________________________________








____________________________________________________________________________








____________________________________________________________________________
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